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Toru Horiguchi
Edo Kiriko Craftman

Toru Horiguchi began his training in 1999 under Tomio Suda —
Shuseki Il — and who is recognised as ‘a bearer of intangible ct 4
Tokyo’s Koto ward. Horiguchi has taken on the mantle of passi

the next generation as Shuseki Ill and opened his own S ‘

in 2008. He twice won the Gold Medal at the annual exhibitior
Works in 2009 and 2010. Furthermore in 2012, he wa

Master of Japanese Traditional Crafts.
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Emanuel Hauptmann
English glass cutter

Ichio Horiguchi
Japanese glass cutter
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Toru Horiguchi
Japanese glass cutter today
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Social Status

Established
Conservative

milieu
10%

Liberal
Intellectual milieu
7%

Socio-ecological milieu
7%

High
Achiever
milieu
7%

Adaptive

Pragmatist milieu

New Middle Class

Traditional milieu
15%

milieu
14%

Precarious milieu

Basic Values P

Clingingonto Presewving Having &enjoying
Tradition

Rootedin Modernised Standard of living,

tradition tradition status, ownership

9%

Being & changing

Modernisation & individualisation

Self-realisation,
emancipation, authenticity

9%

Escapist milieu
15%

2oing & expenienang

Movers and
Shakers
milieu
6%

D SINUS 2011

Overcomirng himdations

Re-orientation

Multiple options,
acceleration,
pragmatism

Exploration,
refocusing,
rew syntheses
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